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Maxim Checks Guests Into Luxury Hotel
The men’s mag looked to 1960’s St. Tropez to inspire its Super Bowl bash.
The responsibility of planning one of the biggest parties of Super Bowl weekend is not lost on
Karen Feller, Maxim’s associate director of creative services. “You tell people you work at
Maxim and the first thing they say is, ‘Oh, my God, you have the Super Bowl party,’” she said. 
“Each year we try to outdo what we’ve done before.”

This year, Feller and Tracy Kessler, executive producer at TK New York, came up with the
concept of a luxury hotel on the French Riviera with an elite, high-energy, and exclusive mood.
On Friday night, Maxim remade the Sagamore as “Hotel de Maxim,” a celebration of 1960’s-era
St. Tropez glamour.

      

 
Maxim outfitted the party staff as
employees of “Hotel de Maxim.”
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Our New Marketing Partners
PREMIUM SPONSORED

• Hawaiian Rumble Adventure
Golf

• The St. Petersburg Pier
• Room Service
• GLO Lounge Orlando
• Fabric Images
• Fun Planners Inc.
• Kirby Rental Services
• CanDo Event Planning and

Online Events
• ASI Production Services
• Hot Jam
• Strike Miami
• China Grill - Social Miami at

Sagamore, Tuscan Steak, &
Blue Door*

• conceptBAIT
• Everlast Productions Inc.
• Bay Fireworks
• Karla Conceptual Event

Experiences
• Karu & Y
• Pangaea Lounge
• The Space
• Tottem & Tottem Gardens
• Dance Attack/C & J

Productions
• Interface Sound & Productions
• Mango's Tropical Cafe
• Private Party Band

“Hotel de Maxim” Super Bowl party
The Sagamore
Friday, 02.02.07, 9 PM to 2 AM
Catering Social Miami
Catering/Venue Sagamore Hotel
Design/Staffing Strategic Group
Production TK New York Inc.
Props Room Service

As in past years, Feller and Kessler worked with a long list of sponsors. “Maxim really has
become experienced in learning how to integrate sponsors naturally into an event so consumers
don’t feel bombarded by [them],” Kessler said. “It’s a huge part of the planning. … What a
sponsor is doing on-site will be in keeping with the brand.” The planners took the approach one
step further this year by doing away with individual vignettes dedicated to specific brands, opting
instead to weave marketing messages into the decor and talent.

Evidence of a luxury resort abounded at the bash, from the Cadillac chocolates presented to
arriving guests (a nod to treats found on hotel pillows) to Hotel de Maxim-logoed cabanas,
bathrobes, lounge furniture, and towels out by the pool. Guests could try their luck at two
Borgata casinos, and for added 60’s flair, models dressed as Brigitte Bardot during her St.
Tropez days circulated throughout the crowd. The party’s other leading lady was Fergie, who
performed two songs in a surprise appearance.

Keeping with the St. Tropez theme, Maxim served French-inspired food such as crepes, white
chocolate fondue (a crowd favorite), and deviled eggs with caviar from the Sagamore and Social
Miami. As an alternative to traditional gift bags, Maxim gave out scratch-off tickets, which could
be redeemed for such prizes as Sirius radios, Borgata packages, Blu-ray DVD players, and
tickets to events.

While there was word of heavy crowds outside, Keller reported that those who were supposed to
get in had little trouble doing so. Three separate entrances at the front door helped manage
crowd flow, as did 12 uniformed police officers at the front and back of the venue. “If you were
credentialed and followed the procedure we set up, it was really very smooth,” she said.

When all was said and done (at about 2 AM), as many as 1,700 revelers had passed through
Hotel de Maxim's doors.

—Mimi O’Connor

Posted 02.05.07

Photos: Theo Wargo/Wireimage.com (Hotel de Maxim staff, pool, rug, cabana, Absolut fountain),
Kevin Mazur/Wireimage.com (DJ)

Related Stories

Super Bowl Parties Capitalize on Miami Style

ESPN Opens Party to the Public

Ocean Drive Takes Over South Beach Stretch

Playboy Makes Bedroom Eyes at Bowl Bash

What the Press Thought of the Super Bowl Bashes

ABOUT US ADVERTISING INFO CONTACT US PRESS HELP PRIVACY DISCLAIMER SITE MAP

BiZBashFla
1450 NE 123rd Street



03/27/2007 12:27 AMBiZBashFla Event News: Maxim Checks Guests Into Luxury Hotel

Page 3 of 3http://www.bizbash.com/florida/content/editorial/e7285.php

• Private Party Band
• MG Promotions
• Ice Magic
SPONSORED

• Excel Floristry
• The Event Factory
• Go Sushi Catering
• American Floral Container Inc.
• Air Dimensional Design Inc.
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